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ProfessionalEdgy

Genuine

Nate Knox

This is me

I am not a What-You-See-Is-What-You-Get package.

With me, you get an avid writer/think-out-of-the-boxer who will beat you into the office and 
stay late to finish a project or simply to make sure the lights are turned off. 

“I don’t let myself plateau; I won’t let you either.” – N. Knox

@NateKnox

http://www.twitter.com/nateknox
http://www.twitter.com/nateknox


Search “Nate Knox” in Google. Go ahead. At 
least six of the top 10 results for “Nate Knox” 
are directly linking to, or at least referencing, 
me. 
I feel that potential clients, even employers, 
can’t count on me for marketing and 
branding if my personal brand isn’t strong. 

“How can I launch a brand if I can’t launch myself?” – N. Knox

@NateKnox

How can I launch a brand if I can’t launch 
myself? 

This is exactly why I pushed myself 
further, taking an extracurricular writing 
position as the St. Paul Cocktails Examiner 
for Examiner.com (yes, I get paid to write 
about and review drinks). After just one 
month, my page has received more than 
700 unique hits and regular interactions 
with readers. 

Experience

I am currently a Copywriter 
for Thomson Reuters in the 
FindLaw division.

I interned at Padilla Speer 
Beardsley.

I currently write for 
Examiner.com as the St. 
Paul Cocktails Examiner.

I currently operate 
Evergreen’s social media 
presence with the pastors.

I held the positions Chief 
Copy Editor and Sports 
Editor at The Spectator.

http://nateknox.extendr.com/
http://www.twitter.com/nateknox
http://www.twitter.com/nateknox
http://www.examiner.com/x-28687-St-Paul-Spirits-Examiner
http://www.cafepress.com/evergreencc/662720
http://www.examiner.com/


@NateKnox
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uGo: 0.5 %

Now, the uGo is being sold in a variety of 
stores throughout the entire country and, 
being more of an eco-friendly product, it is 
snatching hold of the market bit by bit.    

In the Spring of 2009, I was involved in a team that developed a 
marketing communications plan for the uGo FlameDisk. Prior to 
presenting our work to Chad Sorenson, the creator of the uGo
FlameDisk, the uGo had been launched and was struggling to gain any 
ground in a market dominated by propane and charcoal. At the time, 
the uGo was only being sold in 10 states.

http://www.twitter.com/nateknox
http://www.twitter.com/nateknox


@NateKnox
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Pitches received

Established in 2006, my personal, just-for-fun blog saw little 
to no activity at all. After a recent redesign and push, the 
activity has spiked.

This chart shows the activity my blog, KNOX-esque, was 
seeing on a quarterly basis leading into the redesign.

http://www.twitter.com/nateknox
http://www.twitter.com/nateknox
http://knoxesque.wordpress.com/
http://knoxesque.wordpress.com/
http://knoxesque.wordpress.com/
http://knoxesque.wordpress.com/


@NateKnox

0

50

100

150

200

250

300

350

Qtr. 1 Qtr. 2 Qtr. 3 Qtr. 4

Evergreen's "Fans"

My Twitter followers

Evergreen Community Church’s Facebook
page had nearly 100 “fans” in the first quarter. 
After I took charge in the third quarter, 
Evergreen’s Facebook page now boasts more 
than 300 fans and is steadily growing. It also 
sees regular fan interaction.

*This chart shows the 
numbers Evergreen’s 
Facebook page and my 
personal Twitter account 
were seeing before I began 
my launch. 

Before I realized Twitter’s potential, I had 30 
followers at most. 
On Twitter, I now have more than 170 follows 
and am listed on 19 Twitter lists by multiple 
professionals. 

http://www.twitter.com/nateknox
http://www.twitter.com/nateknox
http://www.facebook.com/pages/Bloomington-MN/Evergreen-Community-Church-Bloomington/47988526600
http://twitter.com/nateknox


By hiring me as the newest addition to the ____ (your 
agency) team, you are hiring a down-to-Earth, 
organized, creative type who will sweat and lose sleep 
over a project to impress both existing and potential 
clients. 

*Unless specifically requested, lunches exclude anything from existing clients – mix it up some!

Please call 763-218-5873 or email me at 
NathanDKnox@gmail.com to schedule an 
interview. 

Thank you for your consideration.

@NateKnox

At ___ (your agency), I will work to:
• Create iconic, buzz worthy stories for our clients

• Build our reputation and credibility.

• Successfully land new clients on a regular basis.

• Meet and surpass client expectations.

• Carry our name with poise and sincerity.

• With a little luck, win some free lunches* for the office with my new 
business card.

mailto:nathandknox@gmail.com
http://www.twitter.com/nateknox
http://www.twitter.com/nateknox

